
Thank you for joining us for today’s webinar: 
 

Health Insurance Literacy and Consumer 
Engagement Webinar 

 
The webinar will begin promptly at 12pm CT 

(1pm ET, 11am MT, 10am PT) 



Health Insurance Literacy and Consumer 
Engagement Webinar 

April 26, 2016 
12pm-1pm CST 

Brought to you by: 
Center for Financial Security  

at the University of Wisconsin- Madison 



Our Presenters 

Justin Sydnor, PhD 
Wisconsin School of Business 
University of Wisconsin, Madison 
Director Center for Financial Security 

Allison Espeseth 
Covering Wisconsin 
Development and Operations 
Manager 
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The push for health insurance “consumerism” 

Insurance Plans 

Doctors 

Medical Facilities 
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Health-Insurance Choice 

Choice Overload 

Especially relevant for:  ACA exchanges and 
Medicare Part D plans 

Insurance Complexity 

Relevant across all insurance choices 
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Option Annual 
Deductible 

Annual Premium 

A $1,000 $817 

B $750 $1,321 

C $500 $1,419 

D $250 $1,957 

Which option would you choose? 
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Option Annual 
Deductible 

Annual Premium 

A $1,000 $817 

B $750 $1,321 

C $500 $1,419 

D $250 $1,957 

Which option would you choose? 

Option A dominates the other options.   
   Compare A to C.  With C you pay $602 more for the year in premium.  You   can save 
up to $500 in out-of-pocket costs with the lower deductible.  So with C you pay more 
for sure for the year.   
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Our study: majority chose dominated options 
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Standard 
Markets 

Competition should generally drive 
bad products from the market 

Plan A 

Plan B 

Insurance 
Markets 

Insurance plans tend to reflect the 
costs of those who choose them.   
 
If people needing more care select 
plans together, they lose benefits of 
pooling.   
 
More likely if they do not 
understand financial value 

Won’t competition eliminate bad plans? 



What happens if you make consequences clear? 



p = 0.02 

p = 0.13 
p = 0.19 p = 0.19 
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Fraction choosing $1,000 Deductible 
rises from 52% to 82% 
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Some key research takeaways 

1. Need to find ways of making consequences of options more transparent 
• Currently working on developing an approach using graphs 

 
 

2. Small, but important, fraction willing to pay high costs to avoid out-of-pocket 
• Importance of developing budgeting approaches with health insurance 
• High deductibles only work if you set aside money to cover costs 

 
 

3. High-deductible health plans do not lead patients to comparison shop for care 
• Important study this year (Brot-Goldberg et al.) 
• Shopping tools not used even when easily available to high-tech workers 



Helping 
Consumers 

Choose and Use 
Health Insurance 

Center for Financial Security Webinar 
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• Introduction 

• Goals 

• HI Basics 

• HI Complexity 

• Assistance 

• Other Tools 

• Next Steps 
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About Covering Wisconsin 
• Established in 2003 

• Offices at University of Wisconsin-Madison and 
in Milwaukee 

• Work to improve access to coverage and care 
for Wisconsin residents 

• Focus on lower income and other vulnerable 
populations 

• Lead the Wisconsin Navigator Collaborative 

Index 
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• Goals 

• HI Basics 

• HI Complexity 

• Assistance 

• Other Tools 

• Next Steps 



Goals 
• Review in-person consumer health 

insurance enrollment assistance options 

• Describe experience of Wisconsin 
Navigator Collaborative 

• Identify other consumer assistance tools 

• Preview resources available to support 
consumer health insurance decisions 

Index 
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Health Insurance Options Index 
• Introduction 

• Goals 

•  HI Basics 

• HI Complexity 

• Assistance 

• Other Tools 

• Next Steps 

Employer Coverage – If you can get affordable 
health insurance (9.66% of your income) through your 
job, you will not be able to get Marketplace discounts. 
Call the Marketplace to check.  

Medicare – Must be over 65, OR receiving Social 
Security Disability, OR have end-stage kidney disease 

Also known as Affordable Care Act (ACA), 
Health Insurance Marketplace, or 

Obamacare. 

Also known as BadgerCare, Medicaid, 
MA, or by the Forward Health card. 



The Federal Marketplace 
(Exchange, ACA, Obamacare, HealthCare.gov) 

• Financial assistance is available for:  

• people based on income. (see chart below) 

• individuals and families who do not have an 
offer of “affordable” health insurance from a job 
(plan for employee only is less than 9.66% of 
salary). 

• Sign up November 1, 2015 - January 31, 2016. 
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BadgerCare Eligibility 
BadgerCare Plus 

• BadgerCare Plus is available for adults and 
children who have limited incomes. This plan is 
provided by the State of Wisconsin (Medicaid) 
and covers most health needs. 

• Low-cost or free comprehensive health 
coverage. 

• People can sign up at any time! 

Index 
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• Goals 

•  HI Basics 

• HI Complexity 

• Assistance 

• Other Tools 

• Next Steps 



Health Insurance is Complex 
Language and plan descriptions are too 
difficult for most people to understand. 

Consequence: Consumers may not 
choose the best plan for their needs or 
budget. 

Index 
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Consumer Assistance 
Type Description Requirements Funding 

Navigator Public education, 
outreach and 

enrollment 
assistance 

At least two 
awardees per state, 
Federal and state 
training required 

Federal or state 
funding 

Agent/Broker Assist people with 
securing insurance, 

in and outside of 
the Marketplace 

State licensure and 
registration 

requirements and 
CMS training 

required 

Generally paid by 
insurers or work on 

commission 

Certified 
Application 
Counselor 

Assist people with 
enrolling in public 

health insurance or 
private insurance 

through the 
Marketplace 

Federal and state 
training, registration 

with state and 
CMS, certification 

FQHCs may apply 
for one-time federal 

funding 

Public Program 
Enrollment 

Assister 

Assist people with 
applying for public 

benefits only 

May participate in 
trainings offered by 

partners 

Federal pass 
through to public 

health entities 
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Wisconsin Navigator Collaborative Index 
• Introduction 

• Goals 

• HI Basics 

• HI Complexity 

•  Assistance 

• Other Tools 

• Next Steps 

• Began in 2014 through 
federal Navigator 
funds 

• Serve 23 counties with 
16 Navigators 

• One of 3 Navigator 
entities serving 
Wisconsin  



Anatomy of Navigator Assistance Index 
• Introduction 

• Goals 

• HI Basics 

• HI Complexity 

•  Assistance 

• Other Tools 

• Next Steps 

• Nov-Jan:1,429 enrollment appointments 

• Most often assist those with lower income or 
complex cases  

• Time spent on a single consumer case:             
anywhere from 2 hrs to 12 hrs, or beyond 

• Appointments held in accessible spaces often 
connected to other public services 

• Navigators also: 
Provide Education Coordinate Events Conduct Outreach 
Research Complex 

Cases 
Connect with 

Community Partners 
Collaborate with other 

Assisters 
Design Materials Receive Training Work with Media 

File Appeals Assist with Tax Issues Discuss HI Use 



How to Find Enrollment Assistance 
• CMS: Find Local Help 

https://localhelp.healthcare.gov 

• Enroll America: Get Covered Connector 
https://www.getcoveredamerica.org/connector/ 

• Call 211: Ask for an Enrollment Assister, 
Navigator, or Certified Application Counselor 
(CAC). 
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Other Tools Index 
• Introduction 

• Goals 

• HI Basics 

• HI Complexity 

• Assistance 

•  Other Tools 

• Next Steps 

CMS Marketplace Plans & Prices Tool 
healthcare.gov/see-plans/  

Enroll America: Get Covered Plan Explorer 
enrollamerica.org/get-covered-America/get-covered-plan-explorer 

Enroll America: Health Insurance Literacy 
Resource Hub 
enrollamerica.org/hil/ 

Covering Wisconsin: Health Insurance 
Literacy Materials 

coveringwi.org/resources-and-links/materials/ 
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Enroll America Plan Explorer Index 
• Introduction 
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Enroll America Resource Hub Index 
• Introduction 

• Goals 

• HI Basics 

• HI Complexity 

• Assistance 

•  Other Tools 

• Next Steps 



Covering Wisconsin  
Health Insurance Literacy Materials Index 

• Introduction 

• Goals 

• HI Basics 

• HI Complexity 

• Assistance 

•  Other Tools 

• Next Steps 



Incorporation of Literacy Needs 
To meet the needs of low literacy 
consumers, our materials use: 

• Action steps 

• Plain language 

• Relevant images 

• White space 

• Large fonts 

• Consumer testing 

• Usually only 1-3 key messages 
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Getting Started Index 
• Introduction 

• Goals 
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• HI Complexity 

• Assistance 

•  Other Tools 

• Next Steps 

• Health Insurance costs 
depend on the plan 

• Typical costs: 

• Premium 

• Deductible 

• Co-payment 

• Co-insurance 



Getting Started (back side) Index 
• Introduction 

• Goals 

• HI Basics 

• HI Complexity 

• Assistance 

•  Other Tools 

• Next Steps 

• Premium and out-of-
pocket costs based on 
plan level 

• A worksheet for 
estimating costs 



A Plan For Your Budget Index 
• Introduction 

• Goals 

• HI Basics 

• HI Complexity 

• Assistance 

•  Other Tools 

• Next Steps 

• Pick a plan you can 
afford 

• Consider if you qualify 
for a cost-reduction plan 

• Coverage levels: 

• Platinum 

• Gold 

• Silver 

• Bronze 



Using the Fact Sheets 
The goal is to help explain topics you may already 
be addressing, not adding more work  

Can be used as a curriculum packet or as individual 
sheets 

We recommend finding "teachable moments" where 
you can address 1 or 2 topics specific to the 
consumers’ needs 

• Most consumers best learn information that 
responds to their specific question or need 

 
• Additional information is often overlooked or not 

read 
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Questions? 
Allison Espeseth 
Covering Wisconsin 
Development and Operations Manager 
aehales@wisc.edu 
(608) 890-4784 

Stephanie Severs 
Covering Wisconsin 
Health Insurance Literacy Specialist 
ssevers@wisc.edu 
(608) 261 - 1455 
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Q & A 

Justin Sydnor, PhD 
Wisconsin School of Business 
University of Wisconsin, Madison 
Director Center for Financial Security 

Allison Espeseth 
Covering Wisconsin 
Development and Operations 
Manager 



Health Insurance Literacy and Consumer 
Engagement Webinar 

Please remember that today’s webinar was recorded and will be 
posted on our website: cfs.wisc.edu  

within three days. 
 

Please contact Hallie Lienhardt with questions: 
Hallie.lienhardt@wisc.edu 

608-890-0229 
 
 
 
 

Thank you for joining the Center for Financial 
Security for today’s webinar: 

mailto:Hallie.lienhardt@wisc.edu


Please join us in May for a CFS and AFN  
Webinar when we will present findings from the 

first ever 2015 Financial Coaching Census  
Registration link to follow shortly. 
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